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About Birmingham Hospice

Birmingham Hospice provides specialist palliative and end of life
care for people living with a terminal illness across Birmingham,
Solihull, Sutton Coldfield and Sandwell. For generations, local
communities have been able to access the care and support they
need, when they need it most.

Our vision
A future where everyone with a life-limiting illness will live and die
with dignity and in comfort.

Our mission
To enable more people from all communities to access the care of
their choice at the end of life.

Our values

OPENNESS
We are honest and

transparent in all that we
do, listening with curiosity

and responding with
integrity.

KINDNESS
We treat everyone with

compassion and empathy,
recognising the individuality

and dignity of each person
we support.  

RESPECT

 

TOGETHERNESS
We work collaboratively

with our colleagues,
communities and partners,
knowing that we achieve

more when we act as one. 

POSITIVITY
We bring hope and

confidence to difficult 
times, focusing on

solutions, opportunities
and what’s possible.

INNOVATION
We embrace digital

tools to enhance the 
care we provide 

by making it more
connected, efficient and

responsive. 

We value every person’s
voice, background 

and choices, ensuring
inclusive, personalised care

and a welcoming
environment for all. 



HEAD OF COMMUNICATIONS 

FUNDRAISING MARKETING
Our Fundraising Marketing Team
provides vital communications and
marketing support to our income
generation department, helping the
hospice achieve its annual fundraising
target through creative and innovative
campaigns. 

From high-profile events to in-
memory fundraising, community
initiatives and corporate fundraising,
they bring energy and expertise to
every income stream. Working across
both online and offline channels, the
team combines strategic thinking with
compelling storytelling to inspire
support and drive the income that
powers our mission.

COMMUNICATIONS AND 
MARKETING/PR
Our Communications and Marketing/PR 
Team are the storytellers and guardians of
our charity’s brand. 

They shine a light on the remarkable
people at the heart of our work - patients,
families, volunteers, and staff - sharing
powerful stories that build public
understanding and support for hospice
care. They lead our internal, external and
comms strategies, making sure people
know who we are, what we do, and why it
matters - including raising the profile of
our growing network of 26 charity shops. 

TEAM STRUCTURE AND PORTFOLIOS 

Although the team operates across two distinct functions - Fundraising
Marketing and Communications & Marketing/PR - we’re very much one
department, all working together under the leadership of our Head of
Communications and Marketing, and our Income Generation Director.

Fundraising 
Marketing Manager

HEAD OF COMMUNICATIONS 
AND MARKETING

Communications and 
Marketing Manager

Fundraising Marketing Officer, Communications
and Marketing Officer, Retail Communications

Officer, Communications and Marketing
Assistant. 













How to apply
If you’d like to be part of a team helping Birmingham Hospice reach more people,

grow income, and make every moment matter, we’d love to hear from you. 

Apply at: www.birminghamhospice.org.uk/vacancies 

Closing date: Midnight on Monday 31 August 2026 

Interview dates: 

First stage (online via Teams) during w/c 14 September
Second stage (in person) during w/c 21 September 

For an informal conversation about the role, please contact Louise Allen, Head of
Communications and Marketing, at louise.allen@birminghamhospice.org.uk. 

https://www.birminghamhospice.org.uk/vacancies
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